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Men at M&S



Underwear advert, 1932
We first began selling menswear in the 1920s as the market for 
ready-to-wear clothing increased. In 1927 we introduced a five 
shilling price limit which meant we could expand our product 
range to include more clothing, yet remain affordable. 



Advert for garden bulbs, 1932
As well as clothing, in the 1930s we sold garden bulbs and 
seeds. Customers were encouraged to write to Head Office if 
they won any prizes with their M&S bulbs. In this advert, SC 
Benton in Kent grew a gladioli that reached five feet high!



Menswear advert, 1932
Our menswear range expanded in the 1930s to include clothing 
for all occasions. We advertised that a gentleman could 
purchase a whole outfit for under £1 - the equivalent of about 
£40 today. This advert shows that whether relaxing, socialising 
or playing sport, M&S had a shirt for the job.



Shirt display, 1937
As well as collar-attached shirts, this window display includes 
sports shirts. The success of Fred Perry at Wimbledon and the 
popularity of tennis in the 1930s meant tennis shirts (plain white 
polo shirts) were a big seller and could be bought for 2s 11d.



‘The Man’s Shop’, 1940s
This photograph shows a display of men’s interlock underwear, 
fully-cut pyjamas and quality shorts – all neatly folded just waiting 
for customers.



Coupon values for men, c1943
Raw materials were in short supply during the Second World War. 
To avoid panic buying and stockpiling the Government introduced 
rationing on clothing and food. The first clothing ration book was 
launched in June 1942 with 60 coupons to last until August 1943. 
Would you have been able to make 60 coupons last 14 months? 

Unlined cape or mackintosh 9

Raincoat or overcoat 16

Jacket or blazer 13

Waistcoat or cardigan 5

Wool trousers 8

Corduroy trousers 5

Denim overalls or dungarees 6

Dressing gown 8

Pyjamas or nightshirt 8

Shirt, not wool 5

Socks 3

Collar or tie 1

Two handkerchiefs 1

Scarf or pair of gloves 2

Slippers or rubber galoshes 4

Pair of boots 7



‘Rigmel’ shirt with Utility label, c1944
Rigmel was a pre-shunk cotton often used for men’s shirts. Once 
rationing was introduced, the Government realised regulations for 
manufacturers were necessary to keep the quality of garments high. 
These regulations, known as the Utility Clothing Scheme, were 
implemented in 1942. The logo for the scheme is shown on the 
label of this shirt – ‘CC41’.



Football album, 1950
The Stanley Matthews’ Football Album was popular with our 
younger customers. The front cover shows Matthews in his England 
shirt, and an inside page gives information on some of the best 
players that season.



Football album, 1950
An inside page of the Stanley Matthews’ Album gives information 
on some of the best players that season.



Film Parade, c1950
This book included stories and pictures of the biggest stars in 
Hollywood. The front cover shows Alan Ladd, famous for his 
cowboy films including ‘Whispering Smith’ and ‘Shane’.



Shirt with knitted tie, 1950s
Knitted ties were popular throughout the 1950s and 1960s, 
narrower than most ties and with a square end. These ties 
were often made of Terylene.



Dirk Bogarde’s Ideal Salesgirl, 1955
Dirk Bogarde, star of ‘The Blue Lamp’ and ‘Doctor in the House’, talks 
about the qualities he thinks salesgirls should have. He likes ‘shining 
hair, spotless accessories, well-manicured hands, and make-up 
rather underdone’! Did you know Dirk’s real name was Sir Derek 
Jules Gaspard Ulric Niven van den Bogaerde?



Collar attached Poplin shirts, 1955
In the 1950s more men were buying their shirts with attached 
collars, rather than detachable collars secured with studs. We 
used an innovative technique known as Trubenizing to ensure 
our collars maintained fit and shape after washing.



Christmas greetings to M&S, 1955
Stars such as Richard Attenborough, Terry Thomas and the Goons 
send their Christmas greetings to M&S. This article was published 
in the M&S staff magazine.



Display of Botany Wool slipovers, c1958 
In the 1950s the Menswear Department concentrated on classic, 
practical designs such as sleeveless cardigans and pullovers in plain 
colours. ‘Botany’ was an early name for Merino wool produced in 
Australia.



Knitwear, 1959
We reported in a staff magazine that ‘Men, despite their 
passing enthusiasm for Fair Isle designs and patterns, are 
notoriously conservative in their choice of knitwear’. 



Leaflet for Bri-Nylon, 1964
Fabrics such as Terylene, Courtelle and Bri-Nylon were used to 
create drip-dry, minimum-iron, easy-care garments that were 
hardwearing yet fashionable. By 1964 more than half of M&S 
textiles sales were garments made from synthetic fabrics. Staff 
were given training on these new fabrics so they would be able 
to answer any customer queries. 



Clothing advert, 1965
In this advert for men’s and women’s clothing, the models 
stand next to a Bedford Dormobile camper. Frank wears 
trousers and a shirt made from Terylene and cotton – his 
trousers cost 69’11. 



Terylene shirts, 1967
This photograph shows that knitted, square-ended ties 
were still popular in the 1960s. Both men wear Terylene 
trousers, but the model in the background wears a nylon 
sports shirt, available in collar sizes 14 ½ to 17.



Menswear, 1969
These men model their M&S outfits on the golf course. The 
button-up knitted shirt on the right, paired with needlecord 
trousers, is a typical late 1960s look.



Advert for wool, 1970
Although synthetic fabrics were still popular in the 1970s, natural 
fibres such as wool and cotton were in demand. These men 
model their knitwear in a beer garden.



Beer labels, c1975
We first sold wine and beer in 1973. We sold Special Bitter at 
34p for three cans and Special Export Lager at 30p for two cans. 
In 1975 we introduced beers from around the UK including 
Yorkshire Strong Brown Ale from Sam Smith, Rutland Brown Ale 
from Ruddles and Light Ale from Thwaites of Blackburn.



Menswear, 1972
By the 1970s our photoshoots were often shot in exotic 
locations - These men relax around a villa or hotel somewhere 
sunny. The man in the bottom left wears a paisley-print 
dressing gown, or smoking jacket – a popular product at M&S in 
the 1970s!



Menswear, 1977
Towards the end of the 1970s, collars grew and became more 
pointed, and polo-necks became popular. The man on the 
bottom right wears a denim safari jacket with matching jeans 
– available for £22.99.


	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25

